BERNARD HODES GROUP AND AIRS PARTNERSHIP WILL BRING RECRUITERS WIDE RANGE OF SUPERIOR TECHNOLOGY, TRAINING SOLUTIONS AND SERVICES 
New York, New York and Wilder, Vermont [October 15, 2001] -- Bernard Hodes Group, the leading provider of recruitment communications services, and AIRS, the global leader in e-recruitment training, tools and information services, announced today a wide-ranging partnership to develop, integrate, co-brand and co-market e-recruiting solutions and services. 

"AIRS’ expertise in Web searching tools and training partnered with Bernard Hodes Group’s thought-leadership in recruitment communications will vastly enhance our respective clients’ capabilities to leverage and pinpoint the most relevant sites on the Web for candidate recruitment," says Jeremy Shapiro, Senior Director, e-Recruiting, Bernard Hodes Group.
"We are very pleased to be partnering with Bernard Hodes Group," says Chris Forman, Director of Strategic Alliances at AIRS. "Not only is Hodes' job-posting technology way ahead of the pack, but their knowledge of recruitment advertising and their relationships with the job board community is unparalleled in the industry. This partnership reflects our continued commitment to bring recruiters the best training tools and technology available."

The first solution offered under the agreement is AIRSPost, a meta job-posting tool based on Bernard Hodes Group's next-generation job posting technology, Hodes IQPost. AIRSPost will allow recruiters to automatically post jobs to thousands of career sites on the Web, including major job boards like Monster, Headhunter and Dice, as well as niche boards focused on a variety of hot vertical industries like healthcare, biotech and aeronautics. Additional information about pricing and sales channels for AIRSPost will follow upon product availability, expected October/November 2001.

About Bernard Hodes Group

As a fully integrated communications company, Bernard Hodes Group (www.hodes.com) offers a full array of services to clients in the human resource industry. These services range from advertising, e-recruiting technologies such as Hodes iQ (www.hodesiQ.com), consulting, media planning, and employer branding to assessments and metrics, research, resume sourcing, Web development and more. The company is headquartered in New York City, with over 70 offices and affiliates around the globe. Bernard Hodes Group is a subsidiary of the Omnicom Group (NYSE: OMC), the world's largest communications group.

About AIRS

AIRS is the largest provider of e-recruitment training services worldwide as well as a leading software tools and recruitment media company. With seminars and workshops that span the recruitment landscape, AIRS Training has helped over 22,000 recruiters and high growth companies, including a majority of Fortune 500 firms, craft their e-recruitment strategies. In addition, AIRS award-winning SearchStation software is installed on more recruitment desktops than any other candidate-hunting application, AIRS News reaches over 30,000 recruitment desktops with daily newsfeeds and the AIRS e-Recruitment Knowledgebase is the most widely visited vertical portal in the recruitment industry. Find AIRS on the Web at www.airsdirectory.com
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