AIRS CEO Inks Book Deal with McGraw-Hill

Wilder, VT - July 31, 2001 - AIRS, the global leader in e-recruitment training and information services, announced today that CEO Michael Foster has signed a contract with McGraw-Hill to write a book defining e-recruitment. 

The book - tentatively titled "e-Recruiting: Smart Strategies for Finding the Perfect Candidate Online" - will provide executives, managers and recruitment professionals with a strategic map to Internet recruiting. It will also share proprietary AIRS techniques for profiling, hunting and hiring the best passive candidates on the Web.

“This new book will span the e-recruiting landscape from topics such as building your recruitment brand on the Web to strategies for finding qualified resumes online to staffing overseas,” says Richard Narramore, Senior Editor at McGraw-Hill. “It will be a great starting point for businesses interested in taking advantage of the Internet to recruit and hire the best candidates.”

AIRS is one of the most prominent brands in e-recruitment, a market that Forrester Research predicts will grow to over $5 billion by 2003. The company, founded in 1997 and headquartered in Vermont, began by teaching recruiters to deploy competitive intelligence techniques and advanced search tools to find candidates hidden on the Internet. Today, AIRS clients span the landscape of Fortune 500 firms from AT&T, IBM, Coca-Cola, GE, General Motors, Walt Disney, Marriott and Procter & Gamble to fast growing technology firms like Cisco, Intel, Microsoft, Oracle, Sun Microsystems, Dell Computer, AOL/Time Warner and Amazon.

For more information about AIRS and e-recruiting, please go to the Web at www.airsdirectory.com

About The McGraw-Hill Companies

Founded in 1888, The McGraw-Hill Companies is a global information services provider serving the financial services, education and business information markets through leading brands such as Standard & Poor's, BusinessWeek and McGraw-Hill Education. The corporation has more than 300 offices in 33 countries. Sales in 2000 were $4.3 billion. Additional information is available at www.mcgraw-hill.com.

About AIRS

AIRS is the largest provider of e-recruitment training services worldwide as well as a leading software tools and recruitment media company. With seminars and workshops that span the recruitment landscape, AIRS Training has helped over 22,000 recruiters and high growth companies, including a majority of Fortune 500 firms, craft their e-recruitment strategies. In addition, AIRS award-winning SearchStation software is installed on more recruitment desktops than any other candidate-hunting application, AIRS News reaches over 30,000 recruitment desktops with daily newsfeeds and the AIRS e-Recruitment KnowledgeBase is the most widely visited vertical portal in the recruitment industry.
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