Want to Reach Better Candidates for Less Money?

Head for the Hills with AIRS Guerrilla Job Posting

Wilder, VT – August 14, 2001 - Anyone can buy an ad on the major job boards - and everybody does. But a new online course from AIRS, Guerrilla Job Posting, helps recruiters and employers slash their recruitment ad budgets by exploiting the power of Web communities.

There are over 5,000 specialty job boards and 50,000 communities with job advertising features on the Net today – but most recruiters are only using big, branded job boards. Going past the crowded big boards – and leaving traditional recruiting methods behind – Guerrilla Job Posting helps employers reach into niche communities full of passive candidates, quickly and cost effectively.

"Why pay huge posting fees to broadcast jobs to everyone when you can narrowcast them to highly targeted audiences for less? Posting jobs on the big boards is like paying to advertise on network television while niche boards and communities – comparable to The Food Channel, The Health Channel or MTV – are reaching highly-targeted audiences," says Michael Foster, CEO of AIRS. "Guerrilla Job posting teaches employers to build low-cost, high-return new media strategies around sites that are filled with the precise kinds of candidates they're looking for."

Course topics include: more efficient and less costly ways to use big Job boards, using specialty and niche sites all over the Net, reaching into communities and destinations to find active and passive candidates and driving eyeballs to the jobs on your own recruitment Web site.

In addition, the course includes a Guerrilla Job Posting portal filled with AIRS resources, research tools, best-in-class links and AIRS Tools to help you leverage job posting time and activities. Another free resource is the new AIRS Job Board Directory with over thousands of links to job boards classified into hundreds of specialty areas. The Job Board Directory caps the first phase of AIRS Job Board Genome Project, named to reflect the company's commitment to build a map to every single job board on the Internet. Today, AIRS has over 3,000 sites mapped and thousands more in the research pipeline.

The Guerrilla Job Posting courses are offered online through AIRS e-learning and as customized on-site corporate training. For more information, please go to http://www.airsdirectory.com/products/training/guerrilla_job_posting/
About AIRS
AIRS is the largest provider of e-recruitment training services worldwide as well as a leading software tools and recruitment media company. With seminars and workshops that span the recruitment landscape, AIRS Training has helped over 22,000 recruiters and high growth companies, including a majority of Fortune 500 firms, craft their e-recruitment strategies. In addition, AIRS award-winning SearchStation software is installed on more recruitment desktops than any other candidate-hunting application, AIRS News reaches over 30,000 recruitment desktops with daily newsfeeds and the AIRS e-Recruitment KnowledgeBase is the most widely visited vertical portal in the recruitment industry. 
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