Tuck Students Supply Expertise to Nonprofit Fannie CLAC

Lebanon and Keene, N.H. – April 5, 2004 – Fannie CLAC, a nonprofit organization that makes cars affordable for low- and moderate-income families, is pleased to announce the addition of two new board members: Tuck students Prasad Narasimhan and Anne Nguyen. This fall, as part of the James M. Allwin Initiative for Corporate Citizenship, Narasimhan and Nguyen will use their corporate expertise to help expand Fannie CLAC’s community vision.

Tuck has a long tradition of student volunteerism in the Upper Valley. The Allwin Initiative, created in July 2002, aims to prepare Tuck students to meet the societal and managerial challenges they’ll face as leaders in nonprofit organizations and corporations. “Our programs — such as the one Prasad and Anne will join — enable MBA students to learn about social needs first hand, and to discover ways in which the business world can have a positive impact,” says Patricia Palmiotto, director of the Allwin Initiative for Corporate Citizenship.

As a consultant at i2 Technologies in Cambridge, Mass., Narasimhan provided supply chain management and e-Commerce solutions to companies such as DaimlerChrysler, Ford, General Motors and Nissan. As a result of her experience at CarsDirect.com as director of corporate finance, Nguyen has an inside view of the process of purchasing a vehicle from initial test drive through purchase and interest rate negotiations. Both Narasimhan’s and Nguyen’s experience in the automotive industries will add immediate value to Fannie CLAC. 

“We are very pleased to have Prasad Narasimhan and Anne Nguyen as a part of our organization,” says Robert Chambers, president of Fannie CLAC. “We look forward to rolling up our sleeves and working with them on some big projects this fall.”
An introductory meeting of all board fellows, executive directors and board mentors will be held on Tuesday, April 13. At this time, students will learn more about their future work as board members.

ABOUT FANNIE CLAC

FANNIE CLAC (www.fannieclac.org) is a nonprofit organization created to make the ownership of new vehicles more affordable for people of low to moderate income in the United States. In addition to the guaranteed loan and bridge car programs, FANNIE CLAC offers financial literacy classes, fuel and maintenance analysis, negotiation assistance and budget counseling to help families buy cars and rebuild their credit.
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